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The President’s Column
by Shirley Hailstock, NJRW President
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A Change Is Gonna Come

Practically everything we touch today comes with a disclaimer of
some sort. How often have you gotten the message on a computer
screen asking if you’ve read the terms and conditions? This is the
fine print. We must agree to it before we can go on. Many of us
never read it. We click OK and go to the next screen. Only when
that fine print comes back to bite us in the butt do we give it our
full attention.

Buyer Beware. Disclaimer. Read before you sign. We all see
these, but we rarely adhere to the warnings.

For what I’m about to say, I can’t give you a warning or a dis-
claimer. I cannot caution you to accept or not accept agent repre-
sentation based on any agency practice. You must do your own
research and make up your own mind. However, as part of the
NJRW purpose “to advance the professional interests of career-
focused romance writers through networking and advocacy, dis-
semination of information...” I can inform you of a trend cur-
rently appearing in our industry related to agents that you may not
be aware of or understand its implications.

We all know or have heard that publishing is going through a
revolution. Electronic publishing is a major subject at any event
related to books and publishing. Print publishers are setting up
departments within their companies to tap into this emerging tech-
nology. While electronic publishing is not a new phenomenon, in
the last two to three years the increase in sales have caused pub-
lishers stand up and take a second look at making this part of their
bottom line.

Some agents have looked at what might happen to their future in
this new world, too. What has emerged is agents setting up elec-
tronic publishing arms of their agencies. A few agents did this
years ago, however, the prevalence of it today makes it a trend.
Authors are expressing concerns regarding this practice. Much is
unknown as to the way this will work and what impact it will
have on the author’s income and their relationship with their
agents. It is also a concern to those authors seeking representa-
tion.

Does your agent publish your electronic work and you pay a com-
mission on those sales as well as print sales? Is this not akin to
having the agent sitting on both sides of the table? First as an

(Continued on page 8)
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The Heartline Herald, a monthly publication of New
Jersey Romance Writers (NJRW), is an informal
newsletter designed for the interest, pleasure, and
information of NJRW members. None of its contents
should be construed as recommendation or
endorsement on the part of NJRW. NJRW makes no
warranties or representations, expressed or implied, of
printed information, including Market News, contests,
books, classes, etc.

Send materials for the newsletter to the appropriate
contributing editor. Editors reserve the right to refuse
articles, columns and notices which may prove
inappropriate or offensive to the readership and to edit
contributions for purposes of grammar, space, and
readability.

RWA sister chapters are welcome to use information
(duly credited for both newsletter and author) from
The Heartline Herald.

Newsletter Editor-in-Chief
and Layout Designer

— Joan Raleigh
732-739-1376, joanraleigh@gmail.com
v

Contributing Editors

Proofreader—Lyn Wagner
732-544-8393; lynwriter@verizon.net

Author Ads & Member News—Jennifer Shirk
609-399-0526; Jennifer@jennifershirk.com

Speaker Recap—Lena Pinto
215-462-0586; lfpinto74@hotmail.com

NJRW Chapter Librarian—Jamie Banta
732-225-5046; jamiebee6 1 @aol.com

Market News—Mo Boylan
973-663-4224, MoBoylan0228@aol.com

A Bite At The PUB—Nancy Herkness & Roni
Denholtz, 973-347-5128; RSusan51@aol.com

Contests & Conferences—Judi Brett
609-501-3952; judiblui2@comcast.net

RWA Contest information—
ChapterEvents@yahoogroups.com

NJRW Board 2010
P.O. Box 513
Plainsboro, NJ 08536-0513
President: Shirley Hailstock
609-275-8323, shailstock@comcast.net
Beth-Ann Kerber
732-625-1162, jnbkerber@verizon.net

Vice President:

Secretary: Leigh Raffaele

908-851-9619, leighraff@aol.com
Treasurer: Jamie Banta

732-225-5046, jamie.banta@yahoo.com
Conference: Marlo Berliner

908-526-7623, mberliner@rcn.com
Hospitality/Critique: Valerie Luna

732-828-4037, visteelers@hotmail.com
Membership Chair: Roben Rasheed-Hernandez

908-558-9213, ms.rasheed@verizon.net
Newsletter: Joan Raleigh

732-739-1376, joanraleigh@gmail.com
Nancy Herkness/Roni Denholtz

973-347-5128, RSusan51(@aol.com
Open

PUB Liaison:
PRO Liaison:
Publicity: Open

Jessica Dickstein

732-690-9262, jessica@jessicalauryn.com
Open

Special Event/Projects:

Programs Chair:

NJRW Membership Information
NJRW is a nonprofit organization dedicated to providing support, informa-
tion and resources to writers and published authors. The objective of NJRW
is to provide its members with a network of support and resources in the field
of romance writing, to act as a central information point for activities in the
field of romance writing and the romance publishing industry, and to
advance the writing interests of its members.

Chapter dues are $50.00 annually, payable each January, plus a $10
administration fee if new. Membership includes attendance at chapter-
sponsored events, issues of the newsletter, access to our critique program,
and a discounted registration to the NJRW yearly conference. Members
must join the national organization, Romance Writers of America (RWA®),
prior to joining NJRW. See your orientation packet or any board member
for details.

NJRW Meetings are held monthly, usually the third Saturday, at 10:30 AM
at the Woodbridge Hilton in Iselin, NJ. See page 21 for details.

Newsletter Deadline for
October/November 2011 issue—
October 31, 2011

Disclaimer: The ads in this newsletter are a membership benefit offered to
published members of NJRW. Since these ads are not edited by the newsletter
staff, NJRW is not held responsible for the art or content of any author ad in
The Heartline Herald.
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AN INTERVIEW W |ITH
CONFERENCE SPEAKER
RACHEL GIBSON

by Marlo Berliner

New York Times and USA Today bestselling author
Rachel Gibson is one of contemporary romance's fresh-
est voices. Four of her novels were named among the
Top Ten Favorite Books of the Year by Romance Writ-
ers of America.

Rachel’s storytelling career began at the age of sixteen
when she ran her Chevy Vega into the side of a hill,
retrieved the bumper and broken glass from the ground,
and drove to her high school parking lot. With the help
of her friend, she strategically scattered the broken
pieces and told her parents she’d been the victim of a
hit and run. They believed her, and she’s been telling
stories ever since.

When not writing, Rachel can be found boating on Pay-
ette Lake with Mr. Gibson, shopping for shoes, or forcing her love on an ungrateful cat.
Visit Rachel's website for the latest information on her books. She can also be found hang-
ing out at The Goddess Blogs when she's not on a deadline.

What do you love most about writing Contemporary Romance?
I love writing about people falling in love. It’s a roller-coaster ride of emotions, and I
write contemporary romance because I’ve never thought of writing anything else.

What inspired you to write your first book?
New York Ranger’s hockey player, Mark Messier. I used to love to watch him play and
thought a hockey player would make a great hero.

Please tell us your latest news.
I just finished my fifteenth book. And I’'m writing a short e-story that will be available
spring of 2012.

‘What is the most valuable lesson you've learned as an author?
Sit your behind in the chair and write the book. There’s no magic secret or mystical muse.
It’s just hard work.

How do you balance writing with the rest of your life?
I don’t do it well. Writing is such an engrossing process that once I get into a book, my
head stays there for several months.

What was the defining moment that made you consider yourself an author?
I think it was after my fifth or sixth book and people were actually waiting for me at a
book signing.

Are you a plotter or a pantser?
I am a total pantser. I wish I was a plotter. It just seems more sensible, but if I plot a book

(Continued on page 19)

DANGEROUS ALLY
by Jessica Lauryn
ISBN: 978-1-61034-697-9
Siren-Bookstrand, Inc.

July 2011
//

DIangerousd «

THE PINNACLES OF POW ER

For five lonely years, diamond smug-
gling kingpin Lucas Ramone has hid-
den himself from the world. With a
father who has baited him all his life,
made a game of trying to trip him up
at every turn, Lucas will do whatever
is necessary to protect what is right-
fully his. What he isn’t prepared for is
Lilah Benson.

Accepting a job in the home of her
sister’s ex-fiancé, reporter Lilah Ben-
son believes she has finally found the
perfect way to make her mark on the
world. Exposing the criminal endeav-
ors of Lucas Ramone won'’t soon be
forgotten. But as she comes to know
her adversary, Lilah is tempted by a
passion far stronger than the desire
to see her name in print.

Lilah, an innocent in a land of crimi-
nals, may be the one person capable
of bringing Lucas to his knees. But
Lucas will stop at nothing to keep his
empire secure. He will have it all: his
fortune, his legacy, and Lilah Benson
in his bed.
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August, 2011
Membership Report

As of August, 2011 we have 154
members.

For confidentiality, complete
names, addresses, and phone num-
bers appear only in the Member
Roster in the Members Only sec-
tion of our website:

http://
www.NJRomanceWriters.org.

Questions about joining, renewal,
or the membership roster? Please
e-mail Roben Rasheed-
Hernandez, Membership Chair, at

ms.rasheed@verizon.net

Please put “NJRW Membership”
in the subject line.

Critique Partner

Looking for a critique partner or group?

Look no further than NJRW's critique
matching service. There's nothing better
than being able to share your work with

someone else - or a group of someone
else’s - all of whom have the same inter-
est you do: getting that wonderful work
of romantic fiction published. Who's bet-
ter equipped to help you get your writing
on the right track than a fellow romance

writer?

We've made it easy for you to start your
search. Just go on the NJRW loop, click
on File on the navigation bar, and open
the document, fittingly called "critique
form." Fill it out and email it to me at:

visteelers@hotmail.com

I will then do my best to, as they say in

"Fiddler on the Roof," make you a match.

If you are not yet on the NJRW loop, this
is a perfect occasion for you to get your-
self on. To do that, you need only type:

NJRomanceWriters-
subscribe@yahoogroups.com into your
address bar and follow the instructions.

A Bite at the PUB

by Nancy Herkness, PUB Liaison

Authors with Options

One of the most exciting feelings I experienced at
the RWA conference was a new sense of power
among writers. Speaker Madeline Hunter men-
tioned noticing a sudden falling away of fear in
the writing community. In the old days, if an au-
thor’s book didn’t fit whatever the New York
publishing houses were looking for, that book
never made into the hands of readers. Often, the
author disappeared from the publishing scene too.

Now authors have options: Amazon’s Kindle
Direct Publishing program, Barnes and Noble’s
Publt!, Smashwords, and a host of new independ-
ent e-presses. There’s a heady sense that we writ-
ers might be able to regain some control over our
careers, and get the books-of-our-hearts out into
the world.

At the conference, representatives from the digi-
tal publishing arms of Amazon and Barnes and
Noble presented an information-packed work-
shop for PAN members. What was really great
about it? These folks want us! They want our
work! They understand that without content,
they have nothing to offer their customers.

The e-publishers were refreshingly candid about
the fact that they themselves are still climbing the
learning curve on how best to market e-books.
The Amazon rep said that the more “meta-data”
you can attach to your book and brand, the better.
By that he meant not just tags, but blogs, Tweets,
Facebook friends, etc.

The two authors who rounded out the e-pubbing
panel were published both by traditional print
publishers and by their own efforts in the e-book
world. One author uses active cross-promotion
between print and e-books with her legacy pub-
lisher’s enthusiastic support. Both authors make
extra money with their e-pubbed books. It seems
to be a positive situation for everyone.

Note: Our September 17" NJRW meeting pro-
gram features Nikoo and Jim McGoldrick dis-
cussing their experience with digitally publishing
their own backlist. So if you missed the RWA
presentation, you have another chance to explore
this exhilarating new world.

PUB Liaison Nancy Herkness is an award-
winning author of contemporary romance. Email
her with comments at

nancy@nancyherkness.com .
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AN INTERVIEW WITH NJRW

MEMBER TINA GABRIELLE
by Maria Ketterer

Tina Gabrielle is an attorney and former mechanical engineer
whose love of reading helped her get through years of academia.
After publishing in a prestigious law journal, she fulfilled her dream
of writing fiction. She is the author of LADY OF SCANDAL, and A
PERFECT SCANDAL from Kensington Books. Her new Regency
series is launching with IN THE BARRISTER'S CHAMBERS.

Why did you choose to write Historical fiction?

I grew up reading historical romance and inspired by Virginia
Henley, Kathleen Woodwiss, Amanda Quick, and Shannon Drake. 1
always loved history, and was a voracious reader of historical ro-
mance as a young teen. Later, in both engineering school and law school, reading was a
wonderful escape from academia.

When did you first start writing and when did you decide to pursue publication?

I was born a writer. As a lawyer I wrote briefs and motions in my daily practice and truly
enjoyed researching and writing. The truth was I had stories spinning in my head from an
early age, and I had penned my first novel when I was sixteen. It was never published, of
course, but I loved writing it and it further inspired me. I didn’t seriously consider publica-
tion until about six years ago when I joined Romance Writers of America and New Jersey
Romance Writers. I was astounded by how much there was to learn about the craft of writ-
ing. [ made wonderful friends and learned the business. Soon after, I wrote two full length
historical romances. The second one sold, my Regency historical, Lady of Scandal. 1 am
currently at work on my fourth Regency historical for Kensington.

How long did it take you to write and edit your first manuscript?
Lady of Scandal took me a year to research and write and about a month to edit. I had won-
derful critique partners and they helped me edit during the writing process.

What kind of men are your female characters drawn to?

I love the sexy, intelligent man. I do write about dukes and earls, but I also adore the self-
made man. My hero in 4 Perfect Scandal is the younger son of an earl and a successful
stock broker in the London Stock Exchange. My new Regency Barrister Series involves
four barristers who share chambers in Lincolns Inn. I used my knowledge as an attorney
when I researched this fascinating era. My publisher loved the self-made hero rather than a
titled aristocrat and my readers enjoy reading about these intriguing and intelligent men.

Is there a certain type of heroine that you like to write about?

Yes! I write about independent and savvy heroines. All of my historical series involve
unique women. Lady Of Scandal includes a smart, savvy heroine who is an anonymous
investor in the London stock exchange in the early 1800’s. The second book in the series, 4
Perfect Scandal, is about an aspiring artist who seeks to study art in Paris rather than marry
the man her father has chosen for her. As true romances, both heroines battle the odds and
find heroes who appreciate their talents and love them for who they truly are.

In The Barrister's Chambers is about the daughter of a Master of the Bench, who has a
voracious hunger for knowledge and the law at a time when women were not permitted to
become barristers. The series was great fun to research, and I drew upon many of my ex-

(Continued on page 9)

IN THE BARRISTER’S
CHAMBERS
by Tina Gabrielle
ISBN: 978-1-4201-2274-9
Kensington/Zebra Books
September 2011

One temptation
that can’t be
overruled...

Lady Evelyn Darlington’s first love
was the law. But since a woman
scholar meets nothing but ridicule
from men, she has given up and cho-
sen a future husband. Randolph
seems adequate for the task: to pro-
vide intelligent conversation and not
annoy her too much. Of course, be-
fore they can become engaged, she’ll
have to do something about the mur-
der charge hanging over his head. If
only London’s top barrister wasn’t
Jack Harding, object of all her unat-
tainable girlhood fantasies...

Jack Harding remembers Evelyn
well—but the idea that the gorgeous
woman standing before him is little
Evie, the professor’s daughter, is in-
credible. He knows better than to en-
ter a business relationship when he
wants to pursue pleasure. Yet how-
ever desirable she is now, Evie is still
Evie—stubborn, smart, and never
willing to take no for an answer. Even
though proving her fiancé’s inno-
cence might just cost her her own...

New Jersey Romance Writers
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FEATURING:
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ol b Suzanne Brockmann  Rachel Gibson
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Victoria Alexander WORKSHCOP
- . = e For first 100 ragisivan ts onlyl Brenda Movak
Fov widve fferncatior, visit e N RewianceW riteyr.org

Make sure to take advantage of the early registration for NJRW members - tickets for the special presentation by
Victoria Alexander only go to the first 100 registrants. Hope to see everyone at the conference, and remem-

ber, it's your best opportunity to Empower Your Muse! We will be adding to the list of agents and editors at-
tending, so please check our web site www.njromancewriters.org frequently for updates!

Registration: NJRW Member: $190.00 Non-NJRW Member: $210.00

Pre-Conference Workshop presented by Brenda Novak, Emotion: The Heart of the Novel, $30, (Friday,
Oct. 21, from 9 AM to 12 PM)

Here is the current list of our presenters and their workshops: **double workshop
Tasha Alexander — Strategies for Effective Research
Victoria Alexander — Special Presentation
Victoria Alexander/Mariah Stewart — What We Know Now, That We Wish We Knew Then
Toni Andrews — Going Deep - Creating That Unbreakable Connection Using POV, Voice, Showing vs. Telling
Gina Ardito — Hips Don’t Lie: Body Language Between the Sexes
Marlo Berliner/Ruth Seitelman — Secrets of Pitching
Annette Blair — Plotting With Emphasis on Middles
Terri Brisbin—Size Does Matter - Writing Romance Across the Lengths
Suzanne Brockmann — Q&A W/Suzanne
Mary Burton — Unraveling Romantic Suspense
Christine Bush—First Timers
Dianne Castell —Staying Afloat in Troubled Waters
Karen Chaplin — YA Two Page Critique
Anna DePalo — First Chapter: What Can Go Wrong Usually Does & How to Fix It
Stephanie Draven — Love, Monsters, & Mythology: Using Timeless Themes to Make Your Writing Stronger & More Resonant
Cara Elliott — Making It Real - How to Make Your Historical Come Alive
Marie Force — What’s Holding You Back: 15 Common Writing Errors
Jacquelyn Frank—Worldbuilding
Rachel Gibson — Q&A W/Rachel
The Grammar Divas — Who Killed This Sentence?
Laura Griffin—How To Make Any Book a Page Turner
Winnie Griggs/Laurie Marie Altom** — Creating Resonance: The Subtle Elements of Fiction
Nancy Herkness — Call Me Ishmael—How to Start Writing and Keep Writing
Kristan Higgins — Creating Memorable Characters
(Continued on page 20)
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Market News

by Mo Boylan

From Cindi Myers’ blog: Continuing the Spotlights at RWA National:

Executive Editor Shauna Summers and many others from the publishing team at Bantam,
Doubleday, Dell, presented this spotlight. Among those sharing the dais with Shauna
were new Editor at Large Sue Grimshaw, editorial director Linda Marrow and associate
editor Junessa Viloria. Bantam, Doubleday, Dell is an “all purpose, all format publisher of
all kinds of fiction and nonfiction.” They are part of the Random House publishing group.
They publish suspense and thrillers, literary fiction, paranormal romance, romantic sus-
pense, contemporary and historical romance and women'’s fiction.

They like Regency and Scottish-set historicals, contemporaries with small-town settings,
and cowboys. They also publish some romantic suspense and YA.

The big news from BDD is that they are relaunching Loveswept as a digital-first imprint.
They launched in July with the re-release of eight Loveswept titles. They plan to release a
combination of reprints and new, original content as ebooks first. Some of the titles may
also go to print. This is an opportunity for unagented authors to break into BDD. The
Loveswept program is open to all sub-genres of romance of various lenghts, from 30,000
word novellas to 100,000 word novels. The primary requirement is a “romantic, emotional
story.” The books should be sexy but not erotica. The books will be priced from $2.99 to
$4.99, with most full-length books at $3.99. They pay an advance plus royalties of 25 per-
cent of net. The same team will produce the digital titles as the print titles. Contact them
through the email address at RomanceatRandom.com.

At the Spotlight on Pocket Books: Pocket brought a variety of publishing personnel to
this Spotlight. Among the speakers were Lauren McKenna, executive editor at Pocket/

Gallery; Abbie Zidell, senior editor at Pocket; Meagan McKeever, editor at Pocket; and
Micki Nuding, senior editor at Pocket. Pocket is the mass market imprint of Simon and
Schuster. Gallery is the hard cover and trade paper imprint.

Pocket publishes all sub-genres of romance. Pocket does not accept any unagented manu-
scripts or queries. The editors spoke about some of their preferences:

In paranormal, they prefer dark, sensual stories featuring vampires, werewolves and shape
-shifters. Romantic Suspense does better for them if it is dark, gritty, steamy and

sexy. For historicals, they love Regencies, Medievals and Scottish settings. Sexy stories
sell well in historical, but humor is also welcome. In contemporaries, they want small
town appeal and big emotional drama — “heart-warming and heart-breaking.” These sto-
ries should be heart-tugging, with a powerful sense of community.

Pocket publishes urban fantasy, which should feature a strong heroine, dramatic world-
building and sexy action-adventure. These stories may be told in first person and may fea-
ture a character who continues across many books. They also publish paranormal ro-
mance, in which the focus is more on the romance.

Gallery publishes both trade and hardcover women’s fiction that appeals to book club
readers. They are looking for a special voice in these books.

Maureen "Mo" Boylan started reading romances as a teen when her father gave her her
first Harlequin historical by Dame Barbara Cartland and she fell in love with happy end-
ings and history. An accountant by day, she has been a member of NJRW since 2002,
served as its 2009-2010 President, and is currently working on a Scottish medieval ro-

mance.

JUST GIVE IN...

(third release in the
Harts of Texas trilogy)

by Kathleen O'Reilly
ISBN: 9780373796397
Harlequin Blaze
September 2011

Groegie (/)
—

Kathleen O'Reilly

Ever feel like your life took a wrong
turn somewhere?

Brooke Hart is in the tiny town of Tin
Cup —broke and with no place to
stay. All she has is a fierce sense of
independence. So when an ex-
soldier named Jason Kincaid —a
taciturn but gruffly sexy local —offers
her a job, Brooke can’t say no...In
fact, something about Jason makes
Brooke’s sex drive whisper, “Oh,
yeah!”

The attraction between them is irre-
sistible. So irresistible, in fact, that it
doesn’t take long before Brooke
tempts Jason beyond the point of no
return. But Jason isn’t one to easily
trust anyone. Can he give in to his
craving...without giving up his heart?
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THE PRESIDENT’S COLUMN
(Continued from page 1)

agent to place the book and then as a publisher? Can you be sure
you’re getting the best deal from your agent? Would you have
gotten a better deal from another publisher for the electronic
books? How do you know? There is a fiduciary relationship be-
tween agent and author, but the agent represents the work and is to
secure the best deal. Is the best deal with that agent’s publishing
arm or is it someplace else? In my opinion this is a conflict of
interest. However, conflict of interest is a legal term and I am not
a lawyer, so I cannot say that it fit into the legal definition. On the
surface, it does not sit well with me.

NJRW
Member

News
by Jennifer Shirk

6

[ 4

WARNING

At the RWA conference in New York this past June, the question
of conflict of interest was raised in a session. There were two
agents on the panel, one who has an electronic publishing arm and
one who did not. Both of them believed in the long run that hav-
ing a publishing arm of their agency could be construed as a con-
flict of interest.

So be aware. In your list of questions for representation, add to it
whether the agent you’re looking at represents a publishing arm of
his or her business. If so, then it’s your job to ask the questions
that will make you comfortable with whether you will get the best

interest and best service from that agent with relation to your work.

Remember, once you agree to the terms and conditions, once you
check the box OK, you will be bound by those terms and condi-
tions until and if you sever the relationship. So be aware of what
you may be entering into. Ask the questions and weigh the re-

sponses. Is this in your best interest? ¥

Shirley Hailstock began her writing
life as a lover of reading. She likes
nothing better than to get lost in a
book, explore new worlds and visit
places she never expected to see. She
is a past president of both New Jersey
Romance Writers and Romance Writ-
ers of America.
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Jamie Banta, writing as Babette James, is happy to announce
her first sale for CLEAR AS DAY, a contemporary romance to
The Wild Rose Press.

Diana Cosby is thrilled to announce that she was interviewed by
Lisa Maxbauer, contributor for FIRST FOR WOMEN magazine,
about how she started her annual international food drive. The
one-page article is scheduled to hit newsstands on 11/21/11 and
run until 12/12/11.

You never forget your first love ... Carly Phillips is thrilled to
announce that MIDNIGHT ANGEL (formerly in the Stroke of
Midnight Anthology 2004) is now available in eBook format! Be
sure to pick up this $1.99 special treat!

Carly Phillips' new SERENDIPITY series is coming September
6,2011! SERENDIPITY and DESTINY (1/12) are both available
for online preorder now! Serendipity reviews have been coming
in and are fantastic (4 1/2 Stars from Romantic Times

Mag.)! Also, Carly's Serendipity Blog Tour is coming to cyber-
space! For links, excerpts and information,

visit www.carlyphillips.com today!

Don’t be shy. I want to help you brag!
Send any news to me at

Jennifer@jennifershirk.com.

New Jersey Romance Writers
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AN INTERVIEW WITH NJRW MEMBER TINA GABRIELLE
(Continued from page 5)

periences as a female in the law profession and researched the Old Bailey Courthouse, the
judges and cases tried in the early 1800’s.

How long did it take you to get published?

After I wrote and edited LADY OF SCANDAL, I had a pitch session with an agent at the
NJ Romance Writer’s Put Your Heart In A Book Conference. The agent offered me a
contract and about six months later, Kensington called with an offer.

Are you a plotter or pantster?

A little bit of both. I start out as a pantster and know the general storyline of the book.
After I finish the beginning, I write a rough outline—definitely not a polished synopsis—
and use it to finish the manuscript.

Do you have a writing schedule? Need a certain type of atmosphere to write?

Crazy as it sounds, my days vary. Life oftentimes gets in the way of a set schedule. As
well as my own family, I cared for two sick parents and lost my father to cancer about
two years ago. I have learned to take it day by day. Some days I am able to write multiple
chapters and others I stare at the computer screen in frustration. I have learned to be flexi-
ble—to grab time and use it when I can. I often write late at night and on weekends. My
publishing contract with Kensington requires me to complete a single title manuscript in a
year.

Do you have a critique partner and how has this influenced your writing?

I have a wonderful critique partner and fellow member of NJRW, Phyllis Nugent. When
we critique, we are able to bounce ideas off each other and make each scene shine. I look
forward to our in-person critiques, and they help me write faster because I know I need to
complete a certain number of pages before each of our meetings.

What kind of promotion do you do and why?

For each new release, I prepare a promotional plan for my agent and editor which details
what I intend to do for each new book. I send out press releases to local papers and have
received a great newspaper interview for The Philadelphia Inquirer. The reporter wrote a
positive article on the romance genre. [ send out galleys to publishing contacts. I recently
hired a professional web designer, and I absolutely love my new website http://
tinagabrielle.com I offer contests with wonderful giveaways and have a newsletter. I do
participate in social media, Facebook and Twitter, and I group blog rather than have my
own blog. But I believe the best type of promotion is to write a good book.

What is the most challenging thing you’ve faced in your journey to publication?
Every aspiring and published author has to deal with rejection. We all know it is part of
the business, but it doesn’t make it any easier. Rejection was the most challenging thing
I’ve faced on my publication journey, but I refused to give up and kept on trying.

What advice would you give to an aspiring author?
Join organizations dedicated to writers like RWA, NJRW and Liberty States Fiction Writ-
ers. [ took two fiction writing classes which were offered by a published author at my
local community college at night. Lastly, and most importantly:
¥ Never give up! No matter how many rejections you receive. Keep

8 learning. Keep writing. Keep trying. ¥

Maria Ketterer writes contemporary romance under the name
Maria K. Alexander. She lives in Central New Jersey and writes
d while juggling her day job and a family. She’s currently seeking
B representation on her first manuscript and editing her second.

ONCE UPON A GROOM
by Karen Rose Smith
ISBN: 978-0-373-65628-8
Harlequin Special Edition #2146
Reunion Brides series, Book 2
October 2011

NCEJUPONA

Ol
GROOME™

WILL YOU MARRY ME?(]

Those were the words Jenny Farber
had always longed to hear Zack
Decker say. But marrying him would
have meant leaving the only home
she’d ever really known. So instead of
following her high school sweetheart to
L.A., she stayed on at his family’s
ranch, training the horses she adored.

Zack never knew about the secret she
carried or how much she still loved
him. Until a near-tragedy brought him
home again. Fifteen years ago, Jenny
broke Zack’s heart. Seeing her again
rekindles all the sweet passion they
once shared. But Zack came home to
Miners Bluff only to deal with a family
crisis then he’s pulling up stakes
again. So why is Jenny making him
dream of settling down in the one
place he’d vowed to leave forever?
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BOOKNOTES

by Judi Brett

Show, don’t tell is an irrefutable precept expounded in creative
writing workshops and in writing resources. Laurie Alberts, au-
thor of SHOWING AND TELLING, disagrees and contends a
writer needs a balance of each to create a vibrant story.

One feels as though one is sitting in the classroom of a master
instructor as one reads her
book. Each concept is ex-
plained, illustrated by exam-
ples from best-selling au-
thors and then the author
poses questions. Writers want
to immediately grab their
WIP and test the questions
against their writing. SHOW-
ING AND TELLING is a
valuable tool for all writers.

A scene is an episode “that
occurs within a specific time
and place...” which allows
the reader to “enter the ac-
tion, feel the emotions of the
characters, empathize and
enjoy...” (p. 1) Scenes fulfill a multitude of tasks which include
intensifying the conflict to creating a connection between reader
and character.

Alberts shows how to utilize a scene to reveal character. The
writer should select details, which demonstrate the character’s
world through his appearance and behavior. A reader can peek
into a character’s inner world through internal monologue and
dialogue and action. She shows how present, past or future tense
can change how a reader reacts to character, how time sequence is
revealed and how choosing a tense can create immediacy or a
sense of distance. Section One covers the purposes and types of
scenes. She concludes each section with a “sin” chapter.

Are you guilty of a sinful scene (no, I didn’t say guilty of creating
an erotic scene! Pay attention) A sin of scene is unrealistic or
untrue dialogue, sin of overly sentimentality. Check to assure
you aren’t creating sinful scene.

Unlike most recent writer’s resources, she doesn’t pepper her text
with exercises or inspiration prompts. Her exercises apply the
concepts taught in the previous section. In the exercises relating
to scenes, she suggests writing a scene in the present tense then
recreating the same scene in the past tense. She proposes drafting
an episode with a parent and a child “return to the parent’s child-
hood home. The first time...make the scene occur in the winter in
the early evening. Then rewrite the scene in the morning, mid-
summer.” (p.92) Try one of your (scenes) in different tenses or

recreate it in a different season. What happens to the tone and
meaning?

A summary is “the material between scenes” (p.2) and can be used
to illustrate the passage of time, provide a thumbnail character
sketch or add a reflective passage.

A secondary character does not need the extensive background in-
formation a main character requires, but the reader does need to
identify qualities or descriptions with the character. A one-line or
one paragraph summary of his looks or background separates that
secondary character from others.

Reflecting on an event or an action often leads to character growth
or change. Reflection can add to the reader’s understanding of the
character’s internal conflict; it can also add depth to the importance
of an event or an action to a main character. One must be careful
that refection does not rehash what has happened; it must be “fresh
and insightful.”

The author is careful to choose examples from a well-known novel.
Tim O’Brien’s THE THINGS THEY CARRIED uses summary to
highlight the universality of experience of all soldiers.

A mixture of scene and summary can also affect the pace. Proper
pacing is often an element criticized by editors and contest judges.
Stories need a combining of heart-racing lively pace and a slow,
contemplative pace. Alberts states “a scene doesn’t mean speed just
because it contains action, nor does a summary necessarily indicate
slowness, scenes can be slow because they are mimicking a deliber-
ate progression of time and summaries can be rapid because they
are compressing time.” Pace can be adjusted by varying the use of
showing and telling.

Her questions at the chapter endings make this a powerful resource.
Think of your WIP: do your scenes move the plot forward or re-
veal character or do they stagnate with unnecessary detail and
pointless dialogue? Do your summaries add information in the nar-
rative that is essential to the story? Does the summary go on so
long that the emotional connection is lost?

Alberts’ explanation of the balanced use of both scene and sum-
mary, her illustrations as well as her writers’ tips make SHOWING
AND TELLING a dynamic resource for fiction and creative nonfic-

tion writers. ¥

NJRW member Judi Brett waR e e c e [Bdstddokt 1B BOU
DARE was released in June, 2011 by Lyrical Press. Her romantic
suspense STRANGER TO LOVE was published by Black Lyon
Publishing. She teaches writing workshops for area colleges and

for Glasstown Arts District. She hosts two radio programs about

reading and writing. Visit her website www.reece(@reecebrett.com.
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Twitter changed my life. It’s amazing to me - 140 characters. So easy. So hard. It
took me a very long time to comprehend how Twitter worked. I didn’t understand the
@ any more than I understood the # sign. I mean Hashtag? What’s a Hashtag? Well,
I’m definitely not here to give a Twitter lesson, so if you don’t know, let’s say I’'m go-
ing to tell you all the reasons why you want to find out.

Twitter has broadened my world. As a writer, I live in my head. I stare at the com-
puter screen, I write. I have email to link me to writer friends who don’t live nearby.
There’s Facebook but that isn’t as immediate or as personal, at least for me. So when I
started out on Twitter, I didn’t think it would be the thing that introduced me to new
people. But it did! Thanks to Twitter, I “met” other writers whose names I knew, but
who I never interacted with before. I even spent most of the RWA Conference meeting
up with new Twitter friends in person, getting to know them better, and truly appreciat-
ing what Twitter has brought into my life.

Twitter has helped my writing! Writers on Twitter like to do something called
“Sprint.” It’s writing in 30 minute increments without distraction, then checking in
with each other and reporting word count. This has upped my productivity. Hah! And I
bet you thought Twitter was a complete time suck that prevents you from getting work
done. Wrong!

Twitter has led me to new books and authors! When I don’t know who or what to
read next, I can ask people on Twitter what romances they’re reading and get an imme-
diate answer, check out the books for myself and download them on my Kindle in sec-
onds! I’ve delved into new genres, checked out new authors, and really expanded my
reading horizons. It’s awesome!

Twitter lets me help promote authors I genuinely like. I can Retweet their posts,
offer congratulations, or mention a book I loved, and as a result I’'m introducing MY
followers to new authors! Isn’t that fantastic?

Twitter brings me closer with my readers! I’ve been in contact with readers who
I’ve then met at conferences, met readers via our mutual interest in ABC soap operas,
shared books, etc.

Twitter introduced me to Jessica, who graciously invited me here to promote my new
release, SERENDIPITY, a small town contemporary romance out now! For more infor-
mation on SERENDIPITY, visit my website at www.carlyphillips.com.

So have I convinced you yet? Do you Tweet? I highly recommend it!
*This article was originally posted at Jessica Scott’s Blog- http://jessicascott.net/blog/ ¥

Carly Phillips is the New York Times Bestselling author of over 30 romance novels with
contemporary characters and plotlines that today’s readers identify with and en-

joy. Carly is a stay at home mom of 2 daughters (now almost old enough to read her
books!), one soft coated wheaten terrier and a brand new Havanese puppy. She’s a
Twitter and Internet junkie and is always around to interact with her readers.

Around the web you can also find Carly at:

Website: www.carlyphillips.com
Twitter: www.twitter.com/carlyphillips

Facebook: www.facebook.com/carlyphillipsfanpage
Blog: www.plotmonkeys.com

SERENDIPITY
by Carly Phillips
ISBN 10: 0425243834
SIBN 13: 978-0425243831
Berkley Sensation
September 2011

NEW YORK TIMES BESTSELLING AUTHOR

'CARLY
PI,';'I LI% |

£

i ™/

-

“Carly Phibps writes wilh
hearl and passhan!”

Pakyn Carr, New Rovk Doves ,'
besteeling auther |

4
Faith Harrington was the classic girl
of privilege T until her father was con-
victed of running a Ponzi scheme
and her marriage crashed and
burned.

Now Faith is back in her hometown,
hoping for a fresh start. But her fa-
therds betrayal

ity and not everyone is ready to wel-
come her with open arms. Then she
runs into her teenage crush, Ethan
Barron. No stranger to scandal him-
self, Ethan never i
the mansion on the hill, much less

come face to face with Faith i the
princess he once kissed senseless.

The chance meeting reignites the
electric charge between them.

has

Faith is sure that getting involved
with the townds
will only lead to trouble. But her

heart has other ideas. And so do the
townspeople of
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Contests, Conferences, & Online Workshops
. compiled by Judi Brett

CONTESTS

October 1, 2011 Suzannah Contest NOLA STARS Enter 7,200
words and a one page synopsis. FMI, visit nolastars.com

October 1, 2011 First Kiss Contest New England Chapter $20-
25. Those who are unpublished in book-length fiction may enter
the scene from your book where your couple first kisses; this
scene conveys the emotion and romantic conflict between the
characters, sparkle with creative dialogue, description, and char-
acterization, and move the story forward. Entry should be 10
pages maximum plus 1 set-up page. Use standard manuscript
format.QCategories: Historical, Mainstream, Fantasy/paranormal,
Romantic Suspense, Erotic, YA, Tradition, Contemporary, Inspi-
rational. GFMI, visit http://necrwa.org/kisscontest.htmlor email the
contest coordinator at firstkiss@necrwa.org

October 30, 2011 Annual Gotcha! Contest Silicon Valley RWA
Writers who have not published in the category entered may sub-
mit the first 15 pages. Categories are Series Contemporary, Sin-
gle Title Contemporary, Historical, Paranormal, Inspirational,
Mystery/Romantic Suspense. FML,www.SVRWA.com

CONFERENCES

October 8,2011 HCRW All-Day Workshop of Heart of Caro-
lina Romance Writers at Sheraton Imperial Hotel and Conven-
tion Center, Durham, NC, $45-55. Keynote speaker is Cherry
Adair, RWA PRO Mentor of the Year.(FMI, e-mail pro-
grams@heartofcarolina.org or visit http://heartofcarolina.org/

October 15, 2011 Lone Star Writer's Conference North West
Houston RWA at Houston Marriot North at Greenspoint, Hous-
ton, TX 77060 $125. Speaker is Alexandra Sokoloff. FMLhttp://
www.nwhrwa.com

October 15, 2011 Wausau Fall Event Wisconsin RWA at Jef-
ferson Street Inn, 201 Jefferson Street, Wausau, WI 54402 $10.
Presenter is Lois GreimanGpeaking on Creating Likable Charac-
ters.(FMI, contact Eve James(eajames@usa.com)

October 21-22, 2011 Fiction Writer's Boot Camp at the Beach of
the Ancient City Romance Authors at The Hampton Inn, St
Augustine Beach, FL $69-75. Workshops will include: Chillin’
Villains, Sidekickin’ It Up and What Every Author Needs to
Know About ePublishing, Interactive Dialog with Karen Rose

and Interactive Dynamic First Lines with Elizabeth Sinclair. Key-
note speaker is Lois Winston. FMI: Check out our website at:
http://web.mac.com/vickihinze/ACRA/Welcome.html and click
on Bootcamp or email Skye Taylor at skye@askyetaylor.com

ONLINE WORKSHOPS

October 1, 2011 From Chasing Skips to Solving White Collar
Crimes: The 21st Century Private Eye Kiss Of Death $15-30.
The presenters are Colleen Collins & Shaun Kaufman. FMI,
http://www.rwamysterysuspense.org/coffin.html

October 1, 2011 Thrills & Chills: Writing Romantic Suspense
and Thrillers Kiss Of Death $15-30. Presenter is Allison Bren-
nan. FML http://www.rwamysterysuspense.org/coffin.html

October 1-21, 2011 How to Make Money With Your Writer’s
Blog 202 — The Advanced Class Los Angeles Romance Authors
$15-20. Presenter is Erica T. Barton. FMI, http://lararwa.com/
eclassshedule.html

October 1-31, 2011 4 Sexy Synopsisi or t h e
Black Dress Outreach International Romance Writers $20-25.
Presenter is Shannon Donnelly. FMLhttp://www.oirw.net/
campus/currentcourselist. htm#October

October 3, 2011 7 Steps to Building Sexual Tension Passionate
Ink $15-20. Presenter is Tracy Wolff. FMI, http://
www.passionateink.org/workshops/

October 3, 2011 Scenes and Sequels and Scenes, Oh My! From
the Heart Romance Writers $25; free for members. Presenter
is Kat Duncan. FMI, http://fthrw.com/workshops/

October 3, 2011 Warrior Writer From the Heart Romance
Writers $15-25 Presenter is Bob Mayer. FMI, http://fthrw.com/
workshops/

October 3—14: 2011 I Used to Hate Writing a Synopsis RWA
Online $15 for non-chapter members.Presenter is Susan Palm-
quist. FMI, http://www.rwaonlinechapter.org/campus.htm

October 3-14, 2011 Making GMC Work for You NEORW $15-
20. Presenter is Robyn DeHart. FMI, Cathy M at neorwaonline
(@gmail.com or www.neorwa.com

October 3-17, 2011 World Building Roman Style Florida Ro-
mance Writers $20-25. Presenter: is Tracy Hall. FMI, http://
www.frwriters.org/index.html

October 3-24, 2011 Secondary Characters: The Good, The Bad
and The Quirky Fantasy, Futuristic and Paranormal ChapterO
$15-25. Presenter is Beth Cornelison. FMI, http://www.romance-
ffp.com/event.cfm?EventID=266

October 3-28, 2011 Deep Story Techniques Southern Tier Au-
(continued on page 13)

Writer
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CONTESTS, CONFERENCES...
(continued from page 12)

thors of Romance $20-25. Presenter is Carol Hughes. FMI, Magda-
len@magdalenbraden.com; www.starrwa.org

October 3-28, 2011 From Homeroom to Last Bell: The Hero’s Journey in YA Fic-
tion Carolina Romance Writers $15-25. Presenters are Linda Gerber and Jennifer
McAndrews. FMI, www.carolinaromancewriters.com

October 3-28, 2011 Story Sense/Story Logic Maryland Romance Writers $20-25.
Presenter is Beth Daniels. FMI, www.marylandromancewriters.com

October 3-28 2011 Weapons for Writers Elements of RWA $15-25. Presenters are
Wendy Rome and Mark Pfeiffer. FMI, http://www.elementsofrwa.com/
workshops.html

October 4-27, 2011 From Tweens to Twilight: Considering a Move to YA?
Lowcountry RWA $16.(Presenter is Barbara Conly. FMI,
www.lowcountryrwa.com/online-workshops/#OCT

October 4-27, 2011 Beyond Fangs—Creating New and Interesting Paranormal
Characters Lowcountry RWA $16.(Presenter is Deborah Blake. FMI,
www.lowcountryrwa.com/online-workshops/#OCT

October 4-27, 2011 Behind the Badge: What Cops Think, Feel and How and Why
They React LowcountryRWA $16. Presenter is Kit Fraizer. FMI,
www.lowcountryrwa.com/online-workshops/#OCT

October 4-27, 2011 Stargazing Contests Workshop Lowcountry RWA $16.0
Presenter: is Nina Bruhns. FMI, www.lowcountryrwa.com/online-workshops/#OCT

October 4-27, 2011 Mauled Men, Drowned Dames and Crispy Critters; A Body
Disposal Primer for Writers Lowcountry RWA $16.(Presenter is Jeanne Adams.
FMI, www.lowcountryrwa.com/online-workshops/#OCT

October 7-21, 2011 Author Marketing and Branding Workshop Outreach Inter-
national Romance Writers $10-15. Presenter is Amanda Racette. FMI, http://
www.oirw.net/campus/currentcourselist. htm#October

October 1-31, 2011 Dirty Little Secrets Outreach International Romance Writ-
ers $20-25. Presenter is Keena Kincaid. FMI, http://www.oirw.net/campus/
currentcourselist. htm#October

October 10—November 6, 2011 Guns and Ammo for Writers Orange County
Chapter $20-30. Presenter is Kathy Bennett. FMI, http://www.occrwa.org/
onlineclasses.html

October 17-30, 2011 Off on the Right Foot Mid-Willamette Valley RWA $20-
25. Presenter is Paty Jager. FMI, http://www.midwillamettevalleyrwa.com/
online.classes.htm

October 17-31, 2011 Red Carpet Writing: Screenwriting Steals for Novelists Fan-
tasy, Futuristic and Paranormal Chapter $10-20. Presenter is Amber Scott. FMI,
http://www.romance-ffp.com/event.cfm?EventID=315

NJRWmember Judi Brett waR e e ¢ e 1B N@UDARBwas released in June
by Lyrical Press. Her romantic suspense STRANGER TO LOVE was published by
Black Lyon Publishing. She teaches writing workshops for area colleges and Glass-
town Arts District. Visit her website www.reece(@reecebrett.com.

HIS DESTINY
by Diana Cosby
ISBN: 9781420109924
Kensington/Zebra Books
October 2011

LS TINY

“Madieval Scetland roars 1o life in this Bbulous series. ™
Pamcla Palmer, New York Times best :

selling authoe

As one of England's most capable merce-
naries, Emma Astyn can charm an enemy
and brandish a knife with unmatched fi-
nesse. Assigned to befriend Dubh Duer, an
infamous Scottish rebel, she assumes the
guise of innocent damsel Christina Moffat to
intercept the writ he's carrying to a traitor-
ous bishop. But as she gains the dark
hero's confidence and realizes they share a
tattered past, compassion - and passion -
distract her from the task at hand.

His legendary slaying of English knights has
won him the name Dubh Duer, but Sir Patrik
Cleary MacGruder is driven by duty and
honour, not heroics. Rescuing Christina
from the clutches of four such knights is a
matter of obligation for the Scot. But there's
something alluring about her fiery spirit,
even if he has misgivings about her tragic
history. Together, they'll endure a perilous
journey of love and betrayal, and a harrow-
ing fight for their lives.
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TECH TALK

\ MULTIMEDIA FOR WRITERS: DO YOU NEED A NEW COMPUTER?
by Katie Lovette

Can you believe that 20 years ago or more writ-
ers only had to type on typewriters to painfully
hash out their bestsellers, mistake free of course.
And heaven forbid if a letter was mistyped. That
meant all copies and carbon were ripped out and
replaced and that page was started over. Can you
even imagine?

Today, all writers have to do is turn on their

greatest and of course favorite tool of all, the computer. It is the
one item writer’s cannot do without. A computer saves writers
time and the chance of a horrible mistake being overlooked. For
example, unlike pre-computer era, we don’t have to pile up in a
comfortable chair and carry out an in-depth search for grammati-
cal errors by reading each sentence and each word over and over.
The computer, if setup for it, searches for mistakes with the click
of a mouse. A misspelled word or fragmented sentence is auto-
matically underlined to let us know that it must be fixed to be
correct.

Since most writers, including me, cannot conduct research or be-
gin a manuscript without a computer, it is inevitable that we want
our computers to handle the best software and Internet search
ability that is available. We will spend hundreds even thousands
of dollars on the newest and greatest software that might, doesn’t
have to be guaranteed, it just has to help us write better, stronger,
and faster.

Because of this need and if we pay attention to the advertisers, a
new computer is a must every six months. Right? Good gracious,
no! A computer that is maintained properly, defragged, registry
cleaned, temp files deleted, and has a good anti-virus program
installed, should last at least four years. Four years, you ask. Yes.
Four years is a good length of time for a computer to last.

The constant change of technology has most people believing
they’re not keeping up if they don't buy at least every two years.
At the same time, today's computers are built to last longer than
ever. Indeed, there are tradeoffs in deciding how long to own the
same computer. Hardware and software are constantly being up-
graded (approximately 12 to 18 months all software is upgraded)
to offer more speed and power at costs that are much lower than
as a little as two years ago.

At some point there will be no choice but to purchase a new one
for many different reasons. One may be the hardware can’t han-
dle the new software or maybe because the parts have spun its last
spin. Below I have listed the three main signs that it is time for a
new computer.

1. Your computer plays “music” at startup. Beethoven's "Fur
Elise" and Disney's "It's a Small, Small World" are two if the

tunes mostly likely to be heard. If either of these
are heard when the computer is turned on, don’t
relax and sing along. Don’t get the notion that a
virus has been downloaded. The computer has a
microprocessor or microprocessor fan failing, or
it has already gone south. The fan keeps the com-
puter cool. Heat is one of the computer’s greatest
enemies. Or it might be the power supply voltages
are drifting out of tolerance, or that the supply
cannot meet demand of the new software that has been installed.
The music is a feature built into the Basic Input/Output System
(BIOS) of some motherboards and a gentle reminder that there is a
serious problem.

Please note if all that is played is a couple of notes, it is not a prob-
lem. Just the little sound byte built into the system that indicates
the system is loaded and ready. But if an actual tune is heard, then
it is time to think about budgeting for that new computer.

Why not have it repaired? A broadcast engineer friend of mine let
me in on a well-known secret. In today’s electronic market it is
better to buy new than spend on repair. When a main problem oc-
curs, it's probably just the beginning. Problems with memory, hard
drives, floppy drives and CD drives happens like the domino effect,
guaranteeing that something else will break soon. Most repairs, on
any electronics, are around $30 an hour for labor. That doesn’t in-
clude parts. Just to diagnose a problem most repair places will
charge a $50 fee. The average repair cost, depending on where you
live, is around $200.

Yes, most would consider $200 a lot cheaper than the $800 to
$1500 for a new computer - $200 will buy a new IPod and almost
cover the cost of an [Pad. But what if in two weeks something else
breaks? Will it cost another $200 to have it repaired? Before long,
the repair costs added together could have been put toward a new
laptop instead of sunk onto the old one.

Before committing to the repair ask these questions. How old is the
electronic that needs repair? How soon will that piece of equipment
need to be replaced anyway?

2. The hard drive grinds and grinds away. When the computer
starts, does it have a very loud, horrible sound similar to a cat
squealing? Or a message that pops up stating something like "Drive
C: could not be found." All that can be offered is “Do you have all
of your data backed up?”

The message could indicate a problem with your BIOS, that's the
thing that played the tune mentioned above. More likely, the hard
drive is rapidly approaching death, taking your manuscript with it.
Or it didn't spin up fast enough to start Windows or perhaps there is
something wrong with the drive's components. There is an off hand
(Continued on page 15)
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chance that this can be fixed temporarily by rebooting the computer. But
if the hard drive is failing, don't put it off. If the computer is not backed-
up, do it fast. Send the data to another computer if you're on a network.
Burn it to a CD if you have a CD-RW drive. Or buy an external hard
drive that is for backup and immediately use it.

3. Your computer won't handle the new Operating System or certain
software applications. When it's time to upgrade, your old computer
might not be able to handle the new software and drivers for it. Maybe
the microprocessor is too old. Perhaps it doesn’t have enough memory, or
the hard drive is too slow. This could be a problem with the old operating
system, or demanding applications such as any computer game on the
market today.

Consider Windows XP. Microsoft has advertised all of their Windows
Applications as exciting, fun and absolutely necessary for years. Operat-
ing systems are never exciting or fun; they are the equivalent of a hair-
dresser’s hair dryer, a much need tool.

When computers were upgraded to Windows XP they became more reli-
able. The older systems, Windows 98, and Windows Me, were based on
DOS, and were much more crash-prone than XP. Once computers were
upgraded to XP, software for the PC was programmed with more en-
hancements, because the more reliable system could handle it.

It is the same with Windows 7. If you are thinking of upgrading to the
new Windows 7, it would be a smart move. But Windows 7 needs a more
powerful microprocessor and additional memory then most computers
that running Windows XP doesn’t have. Hence, the need for a new com-
puter is a sure bet.

Disposing of the old PC. If you do buy a new computer, something has
to be done with the old one. These things have toxic materials in them
and shouldn’t be just tossed into the trash. Here are some ideas for dis-
posal, but first you have something to do first. For your security and the
security of your family, all the data must be removed from the hard disk.
This means the hard drive needs to be either reformatted or wiped clean.
Symantec's Norton SystemWorks includes Wipe Info. OnTrack's DataE-
raser offers a similar feature, as does Jetico's BCWipe. Google “wipe the
hard drive” and thousands of this type of application will be listed.

Ask neighbors and friends if they need a computer. Offer to give it to a
church, a charity or a school. Many have experts who can fix a broken
computer. Some charities refurbish computers and give them to the poor
and needy.

Some manufacturers will take the old computer as a trade-in or for refur-
bishing. Dell takes trade-ins at certain times during special promotions.
At these times Dell also helps customers sell old machines, recycles them
or donates them to charity. Gateway accepts trade-ins. HP offers recy-
cling. Apple says it engineers its parts to be recycled. Whatever is done,

dispose of that old computer responsibly and preserve the environment. ¥

This article first appeared in the August 2011 issue of SMOKE SIG-
NALS, newsletter for the Smoky Mountain Romance Writers and is re-
printed with permission.

by Shirley Hailstock

Highlights of the business meeting from August 20, 2011
meeting:

T

The Election Committee reported their findings on the
use of electronic voting for this year’s election. Presi-
dent Shirley Hailstock outlined the positions open and
the time constraints each one requires.

Treasurer Jamie Banta’s July report will be discussed
at the September meeting. Questions arose that re-
quired further research.

Newsletter Editor Joan Raleigh announced that we
will need a newsletter editor for the year beginning in
2012. She stated she would be available to support
whomever takes the position.

Golden Leaf Co-Chairs are awaiting return of the
scores. The PYHIAB Co-Chairs are also awaiting the
return of scores.

Membership Chair Roben Rasheed-Hernandez re-
ported membership at 154 members.

Conference Chair Marlo Berliner reported that we are
slightly behind last year in the number of registrants
for the conference.

After a long discussion related to the Special Event
for 2012, Michael Hague was approved as our Special
Event Program Speaker. Chairperson Jessica Dick-
stein will contact him and then research hotels to find
the most cost effective option for the program.

Discussion related to self-published books ensued. It
was decided to let our current policy stand. No vanity
press books are allowed at our events.

Policy discussion related to obtaining workshop
speakers (not the Big 3) for conferences two years out
was tabled as needing additional research. Vice Presi-
dent Beth Ann Kerber agreed to work on the policy.

Agent Nicole Resciniti of The Mary Sue Seymour
Agency gave a well-received program on Going from
Good to Great. She took pitches from authors during
the Hands-on portion of the day.

Look for the official report in the FILES section of NJRo-
manceWriters@yahoogroups.com once the meeting min-

utes have been approved.
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Put Your Heart in a Book Conference
Volunteers Needed

by Lena Pinto, Conference Volunteer Chair

It seems that we are all being asked to
do more these days in every arena of our
lives. And, so, I'm asking our members
to dig a little deeper, too.

As you know, NJRW is hosting its an-
nual Put Your Heart in a Book Confer-
ence on October 21 and 22, 2011. A big
reason for the conference’s repeated suc-
cess and glowing reputation is the will-
ingness of our volunteers to guarantee
that the Conference runs perfectly.

So, I'm looking for volunteers—the more
the merrier. My Assistant Volunteer
Chair, Christine Bush, likes to remind us,
“Many hands make light work.” And
Chris is soooo right!

There are a number of ways that

you can get involved and help us out.
Many require minimal time and you can
schedule the tasks around your desired
workshops. We are asking you to sign up
for one or two or as many roles as you
like—from Book Fair set-up to Editor/
Agent hand-holder.

We'll need volunteers for the following
functions:

Workshop Moderator and Room Host-
ess—The Moderator chats up a favorite
author, introduces the speaker, and man-
ages the Q & A session, if there is one.
The Room Hostess ensures that the room
has sufficient chairs, enough water and
glasses for the speaker, and fills in for
the Moderator if s/he is off signing that
mega book deal.

Registration—This job takes special
skills. It requires you to smile at our
wonderful conference attendees and have
a working knowledge of the alphabet. As
writers, we do have an unfair advantage
over the general population in that area,
so let's exploit that advantage. One hour
shifts are the norm, so you have plenty of
time to catch up with friends before the
workshops start in earnest.

Editor/Agent Appointments—There are
slots for schedule managers, timekeepers,
shepherds, cheerleaders, and hand-holders
to guide attendees through the appointment
process. Requirements include a stop-watch
(provided) and the memory of your own
nervousness when pitching your book to an
agent and/an editor.

Breakfast and Lunch Set Up—A few en-
ergetic souls will set our published authors’
terrific giveaways on the meal tables.

Book Fair (Set Up and Break Down)—
Set Up—make sure that authors have their
books to sign and water to drink. Break
Down—This year, we need as many volun-
teers as possible because we have to clear
out of the room by 6:00 PM—sharp! For a
wedding—and we wouldn't dare cause a
bride any additional angst!. Once you've
completed your purchases, consider sticking
around for clean up. Bonus: set-up volun-
teers get first dibs on books!

T-shirt Sales—staff the tables for sales of
NJRW t-shirts, pins, and other chapter para-
phernalia during the Book Fair. Hint: As
with Book Fair Set Up, you'll get first crack
at getting the books of your favorite authors
before the doors open to the conference
attendees and the public.

Sunday Clean Up—A few additional hands
for cleaning up the remains of the confer-
ence would be welcome.

Volunteer Table—We need a few people
to operate this table during registration
hours. After registering for the Conference,
all volunteers go to this table to receive
their ribbon and volunteer pin. (Note: unlike
RWA National, only conference volunteers
get the jewelry.)

Goody Room—A tough job, but somebody
has to do it! Peek into the Goody Room
from time to time to be sure it remains neat
and to clear it out by 5:00 PM Saturday.

Doorkeepers for
Meals and Book
Fair—Admit valid
conference attendees
to meals and prohibit
pre-purchased books
from the Book Fair.
Conference badges
are a must to gain
entrance.

General Volunteers—As with any enterprise,
no matter how well you plan, unforeseen
things happen. If you're willing to be pressed
into service at the drop of a hat, please let us
know.

Conference Registration will open shortly.
The list of conference speakers is available on
the NJRW Conference website. If there will
be a workshop you must, must, must, must
attend, claim the Moderator or Hostess posi-
tion to ensure your place in the workshop.
(Room maximums are strictly enforced, so no
sneaking in.) Having been the Conference
Registrar in previous years, I can verify that
many volunteers come from the non-member
ranks.

Attending the Conference and participating in
its various events is always a rewarding ex-
perience. Take that experience to a higher
level, make new friends, and learn new things
about yourself by volunteering at NJRW's
2010 Put Your Heart in a Book Conference.

Once you've decided on your volunteer tasks,
please let me know, so that I can alert the ap-
propriate Committee Chair. If you’d like to
volunteer, but are not sure which tasks make
sense for you, just e-mail me, saying that
you’d like to volunteer and give me an idea of
your interests. I can take it from there.

Please e-mail me at Ifpinto74@hotmail.com
with CONFERENCE VOLUNTEER RE-
QUEST in the subject heading. I look forward
to sharing this wonderful experience with

you. ¥
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NJRW |S CALLING:

YOUR CHAPTER NEEDS YOUI!
by Shirley Hailstock

The energy was high at the last NJRW meeting. Several people enthusiastically volunteered for positions on the incoming 2012
Board. The Election Committee has a partial slate of Board members for 2012. However, there are still positions that need filling. You
could do it. The major offices are open except for Secretary where we have one candidate. (See slate below.) You may be reluctant
to run because you haven’t been a member for a long time or because you think the jobs are overwhelming. None of them are. Con-
ference Chair and President require a lot of coordination, but they will not take over your life.

Any position may have assistants to help with the workload and having co-chairs or assistants can make the work easier. Ballots have
to go out by September 15, 2011. Please consider contacting one of the Election Committee members and volunteering. We have the
four executive officer positions to elect: President, Vice President, Secretary, and Treasurer. Along with those, we have four Member-
At-Large positions: Membership, Publicity, Special Events, and Hospitality/Critique. Those Board positions not listed are appointed
by the President with the consent of the Board (PUB, PRO, Program, Newsletter, Contests, etc.).

Slate of Offices:
President - Open
Vice President - Open 0
Secretary - Lena Pinto D \ /
Treasurer - Open /‘—/
Member-at-Large- Beth-Ann Kerber & \

Leigh Raffaele

Roben Rasheed-Hernandez /’

Open

Appointed Positions - these positions are appointed by the president and approved by the Board. The following individuals have ex-
pressed an interest in the them.

PUB Liaison - Nancy Herkness

Conference Chair - Ruth Seitleman

Contests Chairs - PYHIAB & Golden Leaf - open

Program Chair - Miriam Allenson

Newsletter Editor - Open

PRO Liaison - Open

Past President - Shirley Hailstock (not appointed)

As you can see, the Board is shaping up. Think seriously
open positions:

President - preside over the meetings, set the agenda, approve all correspondence, appoint (with Board approval) all committee chairs,
negotiate with hotel (in conjunction with conference chair), write a monthly newsletter article.

about joining it. Here are the requirements of the

Vice President - Substitute for the President during her absence. Collect chapter papers and ensure their complete submission to
RWA. Be responsible for the Website and Long Range Planning.

Secretary - Attend both Board and General meeting and take notes. Maintain the official chapter records.
Treasurer - Maintain the budget and keep the financial records of the chapter.
At-Large Positions - are self explanatory.

The deadline for declaring for office is August 30th. Ballots are sent on or before September 15, 2011. If you have any questions
about any of the positions, don’t hesitate to ask one of the current Board members. We are here today and we’ll be here tomorrow to
support you. If you’ve already decided to run for office, contact Election Committee members Nicole Doran (jdnd@optonline.net),

Lena Pinto (Ifpinto74@hotmail.com) or Roben Rasheed-Hernandez (ms.rasheed@verizon.net). ¥
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GOOD vs. GREAT:
The Difference Between
Selling and Slushing

Presented by Nicole Resciniti
Recap by Lena Pinto

Nicole Resciniti is an agent at The Seymour Agency who is cur-
rently accepting submissions and actively building her client list.
Nicole represents romance (all genres), YA, action/suspense,
mysteries, commercial thrillers, Christian Inspirational, and sci-fi/
fantasy/UF. She is especially interested in historical romances,
women’s fiction, and urban fantasy/sci-fi with romantic elements.

To catch the eye of an agent or editor you want to take your
manuscript to the next level. In an effort to help us achieve that
next level, Nicole provided suggestions on Good vs. Great: The
Difference Between Selling and Slushing. It’s a cliché, but it’s
true—you don’t get a second chance to make a first impression.
An author seals her manuscript’s fate on the first page or so.
Nicole polled a number of editors on how quickly they made a
decision on a manuscript. The general response—one page to one
chapter. If the writing didn’t resonate with the editor, she sets it
aside.

To make sure your manuscript makes the cut, Nicole recommends
that you don’t submit a manuscript until you are sure it’s really
ready for agent/editor scrutiny. Use all the resources available to
improve your writing—classes, workshops, contest critiques, etc.
to ensure your book is as good as it can be.

As in every other area of commerce, the current economic climate
has affected readers’ book-buying habits. Besides having fewer
dollars to spend, readers have more enter-
tainment options including devices like
Wii and social media like Facebook. An
author has about 30 seconds to sell her
book to a reader. The reader usually con-
siders the cover, the title, the back blurb,
and the first page, then makes the deci-
sion to buy or not to buy.

Readers read for a number of reasons that
Nicole refers to as the six E’s: Educa-
tion, Enjoyment, Enlightenment, Experi-
ence, Escape and Emotion. Readers have
their “automatic buy” authors because
those authors guarantee a book that emo-

tionally engages and satisfies the reader. The best-selling authors
hit all six E’s.

Nicole presented six steps to achieve that next level of writing ex-
cellence:

1. Begin with a bang. Try to open with action. This doesn’t neces-
sarily mean running, chasing, or other “adventurous “ activity, but
have your characters DOING something—not just thinking, re-
membering, etc. Avoid starting with a descriptive sequence. Fore-
shadowing is good as this provokes an emotional response in the
reader. Don’t open with backstory which should be threaded in
throughout your text. As for prologues—Nicole confessed that she
doesn’t read them.

2. Establish the mood. Readers read to experience emotion. An
author’s job is to manipulate that emotion. Be sure to craft the
mood that will generate the emotional response you are seeking. If
your story is a romantic comedy, you wouldn’t want the mood to be
dark and threatening.

3. Evoke instant emotion. Authors want their readers to establish
an emotional attachment to her characters as quickly as possible.
To do this present scenarios the make the reader admire, pity, envy,
or feel akin to the characters. Do we feel sorry for them? Want to
be like them? Are they like us?

Characters should be dynamic. While in
genre fiction, characters should change,
it is important that they choose to
change. Have your characters make the
hard decisions and earn their happiness.

4. Convey conflict. Conflict is at the
core of emotion. Without conflict you
can’t generate emotion. Use your char-
acters’ strengths against them to gener-
ate conflict. If your heroine is fiercely
independent, her conflict is that she is in
a situation where she must rely on oth-
ers. Exploit characters’ weaknesses to
create conflict. If you have resolved a
(Continued on page 19)
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GOOD vs. GREAT
(Continued from page 18)

particular conflict for one of your characters, be sure to create an
additional conflict or two for that character to sustain the arc of
your story. Nicole also recommended that secondary characters
be germane to your story, and not just window dressing.

5. Incorporate a bodily reaction. Make a physical impact on
your first page. Readers want to laugh or cry or tremble over the
stories they read. Humor, danger, and sexual tension among other
devices are powerful tools. That blow to the gut keeps editors
and agents, and eventually the audience, reading.

6. Make a “What happens next?” moment. Curiosity can sus-
tain a story. Creating a series of “need to do” scenarios will pro-
pel your story through to its satisfying finish.

In addition to these six high points, Nicole reminded us that as
new authors, we are competing against people who have already
sold and have a track record. She also listed a few pitfalls that are
likely to get a manuscript rejected. Consequently, beware of:
--passive writing; telling not showing

--“lazy” verbs: “walked” instead “strode” or “sat” instead of
“lounged”

-- the more powerful verbs would serve your characters and your
story better, conveying attitudes and moods while describing
actions.

--poor grammar

--clichés

Bad first impressions come from:

--boring first lines

--stale plots

--stereotypical characters

--as seen on TV stories—don’t copy TV shows. (No reworking
CIS, Law and Order, etc. plots)

--overly wordy or redundant descriptions

In wrapping up her presentation, Nicole recommended the fol-
lowing exercise. Select ten books in your genre, read the first
page, then ask these questions: What information is conveyed
about the characters and their conflicts? What emotion(s) did the
writing evoke? Do you want to read more? Use your responses
to guide your own writing.

In reply to industry questions, Nicole advised:

--Stories with a small town setting are being asked for — and she
is looking for such stories

--Cozy mysteries are coming back.

--Y A is very hot, but be careful. Make sure you do your home-
work, be as authentic and different as possible from what’s out
there already.

--Always have another book or several in our writing pipeline.

—XKeep writing!!!! ¥

Lena Pinto is a long-time NJRW member. When not writing pro-
gram recaps, she works on her current project, a contemporary
romance set in Philadelphia.

AN INTERVIEW WITH RACHEL GIBSON
(Continued from page 3)

first, I feel like I’ve written it and I don’t want to write it again.

What was the one thing that made a difference in your get-
ting published?

I wrote five complete manuscripts before I sold my first book.
All five of those were rejected and I learned how to do it better
the next time. I learned more from rejection than I ever did in
any writing class or workshop.

What's the hardest part of writing your books?
It’s all hard. I can’t think of one part that is hardest. The easiest
is writing an epilogue.

What advice would you give an aspiring writer?
Finish a book. Send it out and start another one. That’s about

the best training there is for publication. ¥

Marlo Berliner writes Young Adult and Women's Fiction. She
recently received an Honorable
Mention in the 79" Annual Writer’s
Digest Writing Competition for
Mainstream/Literary Short Story.
Marlo serves on the Board of NJRW
as 2011 Conference Chair and is
also a member of YARWA, FF&P,
RWA-PRO, WritingGIAM, Teenli-
tAuthors, and SCBWI. Marlo can be
found blogging at BlameltOnThe-
Muse.com.

The gates of thought, —
how slow and late
they discover themselves!
Yet when they appear,
we see that they were
always there,
always open.

— Ralph Waldo Emerson
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PUT YOUR HEART IN A BOOK CONFERENCE
(Continued from Page 9) **double workshop

Our presenters and their workshops:

Eloisa James — What Not to Write

Sophie Jordan — Career Building: Finding Your Path

Mary Kennedy — The Secret to Writing Teen Romance

April Kihlstrom** — Book in a Week

Cindy Kirk — Making Your Hero Sound Like a Man

Eliza Knight** — Edit Your Book in a Month

Denise Little — Been There, Done That—All You Ever Wanted to Know About Publishing

Kevan Lyon — Querying and Beyond: What to Expect Once You Land an Agent

Sally Mackenzie/Caroline Linden — Top 5 Mistakes New, Almost There, and Newly Published Writers Make

Brenda Novak — Networking: Sowing the Seeds of Success

Robin D. Owens — Survive to Write, Write to Survive

Tessa Radley, Janice Lynn, Kathleen Long — Stepping Stones: Using Contests, Conferences, Pitches, & CPs to Help Sell Your
Manuscript

Isabel Roman — Writing with Someone Else (not already talking in your head)

Renee Ryan — Subtext: What Lies Beneath

Karen Rose Smith — Crafting Love Scenes - What’s Under the Surface Not the Sheets

RR Smythe — Creating Realistic Special Needs Characters

Hope Tarr — No One Cares You Had a Muffin: Making the Most of Social Networking Sites to Brand Your Books/Promotion
Stephanie Tyler — Putting Emotions In/Knowing You’re Writing the Right Thing

Laura Willig — Writing a Series

Registration: NJRW Member $190.00, Non-NJRW Member: $210.00
Pre-Conference Workshop presented by Brenda Novak — Emotion: The Heart of the Novel, Friday, Oct. 21, 9 to 12 - $30.00

Join us at the 2011 NJRW Put Your Heart in a Book Conference Empower Your Muse!
October 21-22,2011 Renaissance Woodbridge Hotel, Iselin, NJ

DONATIONS REQUESTED

Your help is needed! We need to fill up our giveaway baskets.

Donations for the 2011 Put Your Heart In A Book Conference giveaway baskets can be
brought to each NJRW monthly meeting and would be greatly appreciated. ltems such
as lotions, candles, chocolates, new books, bottles of wine and, of course, large bas-
kets would be very helpful.

Complete “theme baskets” would also be gratefully accepted from individuals or a
group of authors. Any questions, please contact Val Luna, Baskets Chair, visteel-
ers@hotmail.com

If you have questions, please contact: Marlo Berliner, 2011 NJRW Conference Chair,
at confchair@njromancewriters,org or, Ruth Seitelman, Assistant Chair, at
ruth.seitelman@gmail.com. For registration questions, please contact: LoriMarie LaS-
pada, Registrar, at registrar@njromancewriters.org
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Meeting Information

September 17, 2011
WOODBRIDGE HILTON
Board Meeting — 9:00 AM

General Meeting — 10:30 AM

Program: May McGoldrick — Mining your backlist.

The writing team of Jim and Nikoo McGoldrick will present a
program on online publishing. This workshop will not only
benefit published authors, but will provide tips and insights to
unpublished authors who may be the beneficiaries of a new
publishing structure.

Using the tools available on the Internet, Jim and Nikoo will
show how they’ve used them to enhance their income and gar-
ner new readers.

Hands-On: To be decided
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October 21-22, 2011
NJRW Put Your Heart In A Book
Conference
Empower Your Muse!
RENAISSANCE WOODBRIDGE
HOTEL
Iselin, NJ

See the ad in this issue to find out all the exciting
workshops and wonderful speakers we will have at
our conference.

Sign up for the conference and make your pitch to an
editor or an agent of your choice.

Reminder to all published authors: We feature authors every
month except April, July, October, and December. Up to three
authors per month---first come, first serve. If you are interested
in becoming a Featured Author in 2010 or 2011, please con-
tact Mo Boylan via email at MoBoylan0228@aol.com.

New Jersey Romance Writers

Meeting Dates & Directions

Woodbridge Hilton, 120 Wood Avenue,
South Iselin, NJ 08830—Tel: 732-494-6200

Programs for 2011:

Sept. 17: May McGoldrick on mining your

backlist

October 21-22: NJRW Conference

November 19: Leanna Renee Heiber on theatre

techniques to a blockbuster novel

December 10: Holiday Party

Driving directions to the Woodbridge Hilton are as
follows:

New Jersey Southbound/Northbound — Garden State Parkway
to Exit 131A; hotel is on right at the exit.

Newark Liberty International Airport/NYC—
New Jersey Turnpike South Exit 11; Garden State Parkway
North to Exit 131A; hotel on right at exit.

Staten Island—Outerbridge Crossing to Route 440
Garden State Parkway North to Exit 131A; hotel on right at exit.

Philadelphia— New Jersey Turnpike North to Exit 11
Garden State Parkway North to Exit 131A; hotel on right at exit.
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In case inclement weather forces us to cancel a meeting,
the hotel will be alerted and notice will be called in
to area radio stations.
NJ 101.5 FM—Airs through most of the state at 101.5 FM, but is
simulcast in South Jersey on 96.3FM;
SMGQ 98.3 FM/WCTC 1450 AM
—broadcast from Somerset with a strong signal;
WDHA 105.5 FM—North Jersey.
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July
M. Flagg

HIS SOUL TO KEEP
Wild Rose Press

Keri Mikulski
STEALING BASES
Razorbill Publishing

Roni Denholtz
BORROWING THE BRIDE
Wild Rose Press

A.S. Fenichel
MAYAN AFTERGLOW
Ellora’s Cave

Jessica Lauryn
DANGEROUS ALLY
Siren-Bookstrand

NEW
JERSEY
ROMANCE
WRITERS

The Heartline Herald
Joan Raleigh, 2011 Editor
P.O. Box 513
Plainsboro, NJ 08536-0513

August
Shobhan Bantwal

THE FULL MOON BRIDE
Kensington

Karen Rose Smith
HIS COUNTRY
CINDERELLA

Harlequin Special Edition

September
Tina Gabrielle

IN THE BARRISTER’S
CHAMBERS
Kensington/Zebra Books

&  NJRW AUTHORS’ NEW RELEASES & ‘

Kathleen O’Reilly
JUST GIVE IN
Harlequin Blaze

Carly Phillips
SERENDIPITY
Berkley Sensation

October
Karen Rose Smith

ONCE UPON A GROOM
Harlequin Special Edition

Diana Cosby
HIS DESTINY
Kensington/Zebra Books



